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THIS RESEARCH...

o Part of our R+D Project Ref. FFI2011-24712 (Ministerio de Ciencia
e Innovacion) “Lexical and discursive analysis of parallel and
comparable corpora of tourism web genres”




METHODOLOGY BASED ON...




Biisqueda Gestion Fichas (estion usuarios Estadisticas Exportar datos
D 12501

: fipadvizor: foro de viajar con nifios
Titulo del - T |

o cemerval
enlace

ntto: . tpaduizor, ez/SnonTopic-g1+12305-45851042-

Enlace wehy  |-aronia_La_caea_ds_Papa_Nosl_iglus_motos_de_nieve_rence-

Modalidad lingistica
Titulo del documento

Observaciones lengua

@ original

D tracucido

Laponia, La caza ds Paps Nosl, iglle, motos de nisve, rencs

D indateminado

Fuente Localidad
otros
Establecimiento Expoiiaizndo
[
Extrahotelero
e

U Hotelero Alto (3, 4 atralag)
U Hotelero Medio (3.2 gatralaz)

Il
' Hotelaro Bajo (1 0 ninguna estrela)

Macrogénero Género

oro

Observaciones género

Destinatario

Tipo de destinatario
Li Factor edad piics
‘j Factor gexo
[7]

Soporte

= Documento estatico Circular
1L Gitio web 5

[Z! Medios sociales ki
Observaciones soporte

Area tematica

£l alojamientos D aetivioades dé relax

[ muzsce ¥ exposiciones D tradiciones

| sie e [paraueg) [ reusione y congreacs

U evente: (fiestas, ezpecticulos) D paizale

0 gagtronomia U histona
=l

1 zonas de ocio D anezania
L‘ sefividades deportvas

N

L‘ compraz

[

"TVALANOD HOQINI'TLL'TAN SOdd0D

Corpus of
270.000

words and
370 threads

of
conversation.

Collected
from the
portal Trip
Advisor
during 2012.

Interactants
as part of the
travelling
community
of practice.

No more
variables in
this first
approach.



TOURISM WEB GENRES...

Born
from the
Internet

New
platform
for tourism
business
operations

Individual
search for
destinations

and/or
hospitality

Essential
mformation
for the
tourism
industry



REPORTS ON...DIALOGIC VOICES (STANCE AND
ENGAGEMENT)




VOICE AND INTERPERSONALITY

A

Describes how wreaders position themselves in the
discourse
p A N

Thus, closely related to the “interactional function” (Brown
and Yule 1983)

and the “interpersonal function” (Halliday 1985)




TRAVELLERS FORUM, A 2.0 WEB GENRE




TRAVELLERS’ FORUM
COMMUNICATIVE GOALS AND
CONVERSATIONAL THREAD




EXAMPLE OF TRAVELLER’S FOrRuM CONVERSATIONAL THREAD IN
ENGLISH

A. : reader/writer (0)

We are considering Hilton London Tower Bridge. Traveling with 2 kids, strong walkers,
elementary school aged, visiting June 2012. Thought would try a Hilton this time. I haven't
been to London in years, and don't know the city too well, or the best areas to stay.

No particular budget, but we just always look for the best, and the best deal for the money.
Hilton, Waldorf, Double Tree or other recommendations? Appreciate any advice.

B: reader/writer (1)

Hello Jas, the Tower Bridge Hilton is excellent, but also consider the Hilton at Canary Whart,
which is always lower in price and nof really too far away. In either case, go for an executive
room, which qualifies you for free breakfast on the executive lounge, it s so worth it.

C: reader/writer (2)

«If that location has a good price I'd keep it on the list”. Very much agree and I think the area
is good for the little ones with the river and HMS Belfast on your doorstep. Just wanted to point
out that the journey by public transport would take longer than getting to, say South
Kensington. In any case with four people including two children I'd probably suggest a pre
booked car service as being a better idea than the tube on arrival day.



STANCE AND ENGAGEMENT (HYLAND, 2008)
ENGLISH

Stance: Interpersonal markers’ examples (our corpus)

hedges: “We are considering Hilton London Tower Bridge”
[think, might, could, can]
‘...the Tower Bridge Hilton is excellent..”
[spectacular, suitable, interesting]
self-mention: “...we just always look for the best”
[ I, me, my ]
attitude: “...this is clearly the best option...”
[no doubt, surely]

4

boosters:

Engagement: Interpersonal markers’ examples (our corpus)

readers’ pronouns: «If you're looking for a low key tea
experience...”

[you, your, yours]
directives: «...but also consider the Hilton at Canary Whar{”
[have a look at, don’t miss, try]

questions: «Any suggestions on hotels, sites or activities
particularly suited for children?”
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CONCLUSIONS : ENGLISH TRAVELERS’ FORUM CORPUS
STANCE VOICE

o Examples:

o 1. [...Very much agree and | think the area is good for the little ones ...I'd
probably suggest a pre booked car service as...].

o 2. [We've always taken the Big Bus tour and love it ]

o 3. [The natural history museum is a good idea but | would restrict it to seeing just
one or two exhibitions...].
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CONCLUSIONS: ENGLISH TRAVELLERS’ FORUM CORPUS
ENGAGEMENT VOICE
. Examples:

1. [...beware of the queues. Buy your tickets in advance from any tube station. Also
take them to a matine of the Lion King...]

2. [Depending on how you feel afterwards you could always take them to the
Rainforest Cafel]




STANCE AND ENGAGEMENT (HYLAND 2008)
VOZ DEL AUTOR Y VOZ DEL LECTOR (ESPANOL)

Voz del autor/Stance: ejemplos de marcadores de nuestro corpus

Mitigadores: «ademas de Praga, te recomendaria Paris, Brujas y
Amsterdam». [creo que, puede, parece]

Realzadores: «<En un dia soleado, la vista panoramica es realmente
espectacular». [bueno, precioso, bonito]

Actitud: «Estoy de acuerdo con todo lo expuesto por Maria».
[estar de acuerdo]
Auto-mencion: «Yo en 12 dias no me moveria tanto».

[verbos en 1% persona, me, mi, yo]

Voz del lector/Engagement: ejemplos de marcadores de nuestro corpus
Pronombres del lector: «también tenia el mismo temor que .
[te, tu, os]
Directivos: «haz fotos antes y después». [tienes que, ojo, debes]
Preguntas: «gcomo haciais el transporte?».
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CONCLUSIONES DEL CORPUS DE FORO DE VIAJEROS EN
ESPANOL I

VOZ DEL AUTOR (STANCE)
o Examples:
o 1. Yo me decanto por Roma, como has podido leer.
o 2. seguiré vigjando a ese maravilloso pais cada ano.

- Experiencia/Experience
- Fiabilidad/Liability

+ Adjetivacion antepuesta/Qualifying adjectives
* Persuasion en géneros del turismo/Persuasion

* Recomendacion indirecta/Indirect
recommendation

* No destacable/Few
* Lenguaje directo, mas impositivo/Direct
1mpositive language

* Grupo mas escaso/Scarce
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CONCLUSIONES DEL CORPUS DE FORO DE VIAJEROS EN
ESPANOL I

VOZ DEL LECTOR (ENGAGEMENT)

o Examples:
1. “Veo que eres de madrid...”
2. "Ala vista estd, estds teniendo suerte...”




DATOS CUANTITATIVOS
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. INGLES Y ESPANOL
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CONCLUSIONES GENERALES/GENERAL CONCLUSIONS

Primera caracterizacion del género Foro de Viajeros/ First
attempt to characterize the Travellers’ Forum web genre
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